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Introduction to the IFAC brand

Introduction

The IFAC brand is a single, unified visual identity for our federation. The
identity has been developed to meet the demands of internal users

while, at the same time, presenting a distinctive external image. Our style
is unified and contemporary, reflecting the federation’s strategic objectives.

Our unified visual identity will enhance our stakeholder relationships
through the presentation of familiar and consistent messages. To be
successful, the identity must be reproduced accurately and consistently

across a full range of the materials.

These guidelines provide important information on the various products
and applications that make up our visual identity. They will help to
simplify design tasks, enforce consistency, and reduce duplication.
Illustrated examples of all approved items, and details provided on how to
use them correctly, can be obtained from the IFAC communications and
design team (see Contacts).

These guidelines are for internal users and external agencies, and can be
used with the direct assistance of the Design Team, who are the key
contacts for all visual identity related queries.

We strongly advise that you take the time to read through the approved
identity guidelines, which are clear and easy to follow, providing you with
useful information applicable to all future projects.

Contacts

Thank you for reading and agreeing to adhere to the IFAC
visual identity standards. Your commitment will help us
build a single, consistent and unified brand image for the
federation.

For further information to the guidelines, please refer to
the contacts below. Do not progress with a design or
production if you are in any doubt as to the correct

application.

IFAC Secretariat Tel:
+43/2236/71447
secretariat@ifac-control.org

We strongly advise that you take the time to read through
the approved identity guidelines, which are clear and easy

to follow, providing you with useful information applicable
to all future projects.


mailto:secretariat@ifac-control.org
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Logotype

2.1 Logo placement and space

Our logo is the most visible symbol of the IFAC identity and an
important brand asset. It is unique and striking. Used across all of
our materials and collateral, it must always be reproduced
fromapproved artwork and never re-drawn, separated or
modified in any way. The relative sizes and positions of the text
and symbol are fixed and must not be altered. The two elements
should never be separated or used individually.

The IFAC logo should appear on an uncluttered background or
contrasting colour to ensure maximum impact, wherever possible

Exclusion zone

For legibility and impact, the IFAC logo must always be surrounded
by a minimum area of clear space, commonly referred to as the
“exclusion zone”. This area should always remain distinct and
separate from other graphic elements or typography.

On A4 and above, with the exception of pull-up banners, the
exclusion zone is equal to the full height of the logo square. The
clear space is equal on all sides.

On A4 and below, the exclusion zone is equal to half the height of
the logo square. The clear space is equal on all sides.

X

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Spacing greater than A4

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

0.5x

Spacing less than A4 (or for digital applications)



2 Logotype

TIntroduction 2.2 Logo placement and space

2 Logotype

3 Colour In most cases the IFAC logo will be used on a white background (1.1). We encourage the consistent use of this version but do allow for
4 Typography variations to be used on certain occasions. In some cases it will be preferable to use the standard logo on a light blue background (1.2) and

5 Applications in limited design editions, the reversed logo (1.3) on a blue background.

6 Digital

7 Co-branding IFAC'

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

1.1 Standard IFAC logo application on a white background (suggested version)

INTERNATIOMAL FEDERATION
OF AUTOMATIC CONTROL

1.2 Standard IFAC logo application on a light blue background

INTERNATIOR

1.3 Limited version, IFAC logo reversed on a dark blue background

Do not use the logo in the following ways

PRNATIONAL FEDERATION INTERNAJEONAL FEDERATION INTERNATIONAL FEDERATION
OPFAUTOMATIC CONTROL OF AUTGRIATIC CONTROL OF AUTGRIATIC CONTROL
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Colours

3a. Colour usage - Main Brand

Our primary colours have been specifically chosen to present a
strong and vibrant image of the federation’s identity. To ensure clear
and immediate recognition, we use three principle colours to
represent the IFAC brand.

Printing on paper:
1. Dark Blue (C100 M88 Y6 KO0)

2.Light blue (C35 M7 YO K2)
3.0range (C0O M35 Y86 KO0)

On-screen:

The IFAC colours for on-screen use only have modified RGB
values (Blue- R37 G55 B136), (Light blue R155 G201 B233)
and (Orange- R249 G178 B48) for better colour matching.

(Colours displayed on-screen will always appear
differently depending on monitor settings.)

Notes

Colours shown throughout this manual are for illustrative
purposes only. For accurate colour reproduction, please refer
to an up-to-date version of the Pantone Colour Formula
Guide. If using CMYK, RGB or HEX colour values, please use
the references shown here.

Note the use of colour proportions

or

1. White

Colour proportions Where possible the colour proportions should
always be
implemented with white being the prefered backdrop and the blue

and orange always used in a 70/30 proportionate relationship.

v



Colours & Identifiers

3b. Colour usage and Identifiers for each CC

In addition to the main brands colors, each CC will have a distinct set of colors,that can be used when referring to a specific CC and its TCs. Each
CC has one main color (referred to as,,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area THEORY Identifier in Identifierin S
. in CC hi . Identifier with
CC 1: Systems & Signals Name of the TC main ULICIIEL A
color CC color 'ontg

Colour codes (in HEX):
Main: #7b0031
Supporting light: #f98aa0 TC 1.1. Modelling, Identification
Supporting dark: #f7436a & Signal Processing

TC 1.2. Adaptive and Learning
Systems

TC 1.3. Discrete Event and
Hybrid Systems

TC 1.4. Stochastic Systems

TC 1.5. Networked Systems

TC 1.6. Large Scale Compley
Systems




3 Colours

3b. Colour usage and Identifiers for each CC
In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each

1 Introduction CC has one main color (referred to as ,main”, two supporting colors and the highlight color, which is the orange from the main brand.
2 Logotype
3 Colour
Area THEORY
4 Typography .
. CC 2: Design Methods - Identifier in
5 Applications Identifier in : P
Name of the TC main CC white on Identifier with
6 Digital Colour codes (in HEX): color main CC Highlight
color

7 Co,branding Main: #176354
Supporting light: #8cddcd
Supporting dark: #2fc6a8

TC 2.1. Control Design

TC 2.2. Linear Control Design

TC 2.3. Non-Linear Control Design

TC 2.4. Optimal Control

TC 2.5. Robust Control

TC 2.6. Distributed Parameter Systems
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Colours

3b. Colour usage and Identifiers for each CC
In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each
CC has one main color (referred to as,,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area TECHNOLOGY

CC 3: Computers, Cognition and
Communications

Colour codes (in HEX):

Main: #8c3b03

Supporting light: #ffb883

Supporting dark: #f16f04

Identifier in Icial‘]litgtzrr:n Identifier
Name of the TC main CC main CC with
color Highlight
color

TC 3.1. Computers for
Control

TC 3.2. Computational
Intelligence in Control

=18

TC 3.3. Telematics: Control
via Communication Networks

R

1

2 |12k Ml
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Colours

3b. Colour usage and Identifiers for each CC
In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each
CC has one main color (referred to as,,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area TECHNOLOGY

CC 4: Mechatronics, Robotics
and Components

Colour codes (in HEX):

Main: #004052

Supporting light: #80e7ff . Identifier in
. Identifier in . o
Supporting dark: #00c0f5 . white on Identifier with
Name of the TC main CC . o
main CC Highlight

color

color

TC 4.1. Human Machine
Systems

TC 4.2. Mechatronic
Systems

TC 4.3. Robotics




Colours

3b. Colour usage and Identifiers for each CC
In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each
CC has one main color (referred to as ,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area APPLICATION

CC 5: Cyber-Physical
Manufacturing Enterprises
Colour codes (in HEX):

Main: #750505
Supporting light: #f98a8a
Supporting dark: #ea0Oa0a

e Identifier in
lelem il in white on Identifier with
Name of the TC main CC . L
main CC Highlight
color
color
| X M)
TC 5.1. Manufacturing Plant
Control
= .

TC 5.2. Management and
Control in Manufacturing and
Logistics

ﬁmm a1z

-

TC 5.3. Integration and
Interoperability of Enterprise
Systems

B




Colours

3b. Colour usage and Identifiers for each CC

In addition to the main brands colors, each CC will have a destinct set of colors, that can be used when referring to a specific CC and its TCs.
Each CC has one main color (referred to as ,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area APPLICATION

CC 6: Power and Process
Systems

Colour codes (in HEX):

Main: #3e095d

Supporting light: #dfb5f8
Supporting dark: #8914cc

Name of the TC

Identifier in
main CC
color

TC 6.1. Chemical Process
Control

TC 6.2. Mining, Mineral &
Metal Processing

/-

TC 6.3. Fault Detection,
Supervision and Safety of
Technical Processes -
SAFEPROCESS

Identifier in
white on main
CC color

Identifier with
Highlight

©

/"
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Colours

3b. Colour usage and Identifiers for each CC

In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each
CC has one main color (referred to as,,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area APPLICATION

CC 7: Transportation & Vehicle
Systems

Colour codes(in HEX):
Main: #373d42
Supporting light: #bdc3ca
Supportingdark: #7a8389

Name of the TC

Identifier in Identifier in Identifier
main CC white on main with
color CC color Highlight

TC 7.1. Automotive Control

IeE)o

TC 7.2. Marine Systems

TC 7.3. Aerospace

101 £ O
% EAd ©%

r 2)
P71\ 8
Anmi

TC 7.4. Transportation Systems

137 5o

TC 7.5. Intelligent Autonomous
Vehicles

-
*

0 O
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Colours

3b. Colour usage and Identifiers for each CC
In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each
CC has one main color (referred to as,,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area APPLICATION

CC 8: Biomedical, Ecological and
Environmental Systems

Colour codes (in HEX):

Main: #204a1c

Supporting light: #a6e89¢e

Supporting dark: #4db143

Identifier in Idvsr?ittltfaleorr:n Identifier
Name of the TC main CC main CC with
color Highlight
color

TC 8.1. Control in Agriculture

TC 8.2. Biomedical Systems,
Devices, and Solutions

TC 8.3. Modelling and Control of
Environmental Systems

TC 8.4. Biosystems and
Bioprocesses

” O @ KS(‘
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Colours

3b. Colour usage and Identifiers for each CC
In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each

CC has one main color (referred to as,,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area APPLICATION

CC 9: Social Systems
Colour codes (in HEX):
Main: #533f32

Supporting light: #dbc781
Supporting dark: #9e6d3c

Name of the TC

Identifier in
main CC
color

TC 9.1. Economic, Business and
Financial Systems

TC 9.2. Systems and Control for
Societal Impact

TC 9.3. Control for Smart Cities

TC 9.4. Control Education

TC 9.5. Technology, Culture and
International Stability

Identifier in
white on
main CC

color

Identifier
with
Highlight
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Colours

3b. Colour usage and Identifiers for each CC
In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each

CC has one main color (referred to as,,main”, two supporting colors and the highlight color, which is the orange from the main brand.

Area APPLICATION

CC 10: Power and Energy Systems
Colour codes (in HEX):

Main: #7A5500

Supporting light: #F5D57A

Supporting dark: #D99A00

Name of the TC

Identifier in
main CC
color

TC 10.1. Power Systems and
Power Electronics

TC 10.2. Energy Generation
and Energy Systems

0,

L)
‘ Y

TC 10.3. Smart Cities and
Sustainability

Identifier in
white on
main CC

color

Identifier
with
Highlight
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Typography

4. Typeface

Primary font - Helvetica and Helvetica Neue Helvetica has been selected as the
federation’s’s primary font for marketing

materials as it combines legibility with a clean, modern look. The variety of
available weights, sizes, and languages for this typeface make it extremely
versatile, allowing designers to create individual designs for a wide variety of
content, while ensuring a uniform and consistent image.

abcdefghijklmnopqrstuvqgxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVQXYZ
1234567890!?

3

Secondary font - Arial

The Arial font can be used solely for on-screen communications or templated materials.
The font is a highly legible sans serif typeface. However, the IFAC brand does not use
Arial for professionally printed communications because it lacks variety and versatility.

abcdefghijklmnopqgrstuvagxyz
1234567890 1?
ABCDEFGHIJKLMNOPQRSTUVQXYZ
123456789017

Text colour All body text is in black. Text headers
and bullets

can be in a secondary colour in certain collateral
but need to be approved. White text can be used

in

publicity material where it is placed on a dark

image. Text website links are coloured.
The link colour is HEX006699. G

Other fonts The use of any other fonts than
Helvetica and Arial

is not permitted in IFAC branding.
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Applications

5.1 Primary application (internal)

When using the IFAC logo for internal communications,
always place the logo top left on a white background.
Please also ensure that the spacing guidelines (exclusion
zone) are followed as closely as possible.

INTERMAT |O¥AL FEDERATION
OF AUTOMATIC CONTROL

¥

Introducing the
2011-2014 IFAC Fellows

2074 IFAC
World Congress Update

WWHLIFAL-CONTAOL. ORD

No. 2

i -3 IFAC Fellows

s o COnhnGELOn i A s

! = FAC 2014 Update

= ALCOSP 2013
and FEYCD 2013

- Fomhcoming Evans
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Applications

5.2 Primary application (external)

In instances where IFAC is the primary sponsor (for PrimaryIFAClogopositioning

example this poster design), a blue band containing
the IFAC logo is placed at the top
of the page for easy recognition.

The blue band is versatile as it can be used for
headings and sub-headings to identify and
describe topics and/or themes.

The area below the blue band is open for a
variety of content (images, diagrams and text) to
be layed out in a way that complements the
IFAC brand look and feel.

on horizontal blue band

Secondary content area

SOUTH KOREA

i..l_'l..'c
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Applications

5.3 Secondary application (co-branding)

In certain instances where the IFAC brand functions as a co-

sponsor or as an endorsement to a partner brand, the logo can
be placed lower down on the page and scaled accordingly.

Please note that certain brand rules (such as not changing
colours or configurations) still apply and that spacing,
composition and correct placement should be rigorously
implemented.

In the sample provided (right), the IFAC logo is placed at the

bottom of the page, aligned with two partner logos with equal
weighting and size. Also note that the space provided for each
logo for well balanced and comfortable placement look and
feel.

Alignment option 1 - horisontal

Alignment option 2 - vertical
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Applications

5.4 Letterhead
This example shows a letterhead application with the
logo placed top left (note the exclusion zone).

The name and designation of the sender (see top right)
is the standard placement of all personalised
letterheads.

Presidential seal design The presidential seal is based
on the original stamp

design, which now includes the new ‘feedback loop’
symbol. The artwork is available in high-resolution

vector and .png format.

Logo placement

Sealsymbol —————)

p'. x) t) "l

Contactdetails ——————) ‘-

Personal designation
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Applications

5.5 Logo application to the journals

Elsevier
|I I_]__'l ]

The logo application on the IFAC/Elsevier journals should
be kept very clear and simple.

Only the white IFAC logo should be used (see both
examples), ensuring consistency throughout the
differently coloured covers.

Note the correct alignment and proportions of the logo
in the two examples.

Journal title

Color variation

Note logo
* alignment

Journ
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Applications

5.6 IFAC business cards

The IFAC business cards may only be issued and
reproduced with the permission of the Secretariat.

The designated information criteria for IFAC business

cards is as follows:
50m

1.Name Surname

2.Designated role
3. Address
4.Phone number
5.Fax or email
6.Web address

Please note the use of two different formats as
indicated in the illustration.

IFAC

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Name Surname  pgjvetica, bold, 8 pt

Designated role Helvetica, bold, 6 pt

Address line1
Address line 2 Phone 00 sk Hokk Hokk Kk
Address line 3 He[vet’ca' regu{ar' Email name@emailhost Helvenca, regy

Address line 4 6 pt, 9pt leading Web

www.ifac-control.org 6 pt, 9pt Ieading

lar,

W

UNIVERSITE
DE REIMS
PAGNE-ARDENNI

IFAC

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Janan Zaytoon

IFAC President University
of Reims

Phone  +33(0)3269 13226 CReSTIC, UFR  Sciences
Email janan.zaytoon@univ-reims.fr Moulin de la Housse, BP 1039
Web www.ifac-control.org 51687 Reims Cedex 2, France

Employer
semblem



mailto:janan.zaytoon@univ-reims.fr
http://www.ifac-control.org/
http://www.ifac-control.org/
http://www.ifac-control.org/
http://www.ifac-control.org/
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Applications

5.7 IFAC Papers Online logo

The IFAC Papers Online logo is an extension of the IFAC brand and
must be used only when reference is made to Papers Online.

The logo has been slightly modified and must be applied as a unit.
Please do not manipulate or use parts of the logo other than the way it
has beenillustrated in this brand guideline.

w IFAC “fie

CONFERENCE PAPER ARCHIVE

JIFAC T

CONFERENCE PAPER ARCHIVE

Browse | Advanced Search | LatesiUpdaies | Support |

IFAC-PapersOnLine now features corporate subscriptions. Users lagging through their institutional or corporate netwosks il have additional downlcad
eontact us a1 Contact@IF AC-PapersOnLine.net
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Digital

6.1 Digital logo

For digital applications, please use the correct format of
the logo (svg, png or jpeg) as these are optimised for
screen displays.

The logo, should be consistently implemented to
compliment the IFAC digital language signature style
and should be used for any electronic media, from
websites to email signatures.

The social media icon has been specifically designed in
a square format to be used for platforms such as
Twitter, LinkedIn and Facebook. This logo should not
be used for any other applications unless specified.
The logo is available in low-resolution .png file formats.

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

1. Logo Please ensure that the logo is always applied in a proportionate

manner.
The logo should not have to exceed 300 pixels.

OF AUTOM C i L
Please ensure that the logo is always legible by not making it too small. 250
pixels is regarded as the minimum size

‘,

3. Social mediaicon applicati
on
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Digital

6.2 Email signature

As indicated on the previous

page, electronic documents should always
have the standard IFAC logo, which requires
a smaller exclusion zone than the print
version.

The electronic signature is a Microsoft
Outlook template that can be imported
from a Microsoft Word document (see
working files).

[Email body copy here]

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris at aliquam velit, id tincidunt lorem. Pragsent mollis lorem
a nisl accumsan pulvinar. In rutrum turpis non dapibus condimentum. Phasellus tristique sollicitudin bibendum. Aenean
dapibus cursus luctus, Suspendisse a mauris non ligula sodales scelerisque ac id justo, Aliqguam bibendum nibh ante,
vitae congue lectus vestibulum non. Pellentesque sollicitudin mauris est. Cras finibus porta tempor. Pellentesque in
sagittis felis, vitae vestibulum neque. Donec orci eros, suscipit nec velit a, convallis volutpat ipsum. Mulla facilisi. Munc quis

tristique tortor, sed ullamcorper neque, Ut et ultricies urna. Pragsent eros mi, dignissim in tellus in, pharetra lacreet orci.

I FAC- ————————————————— Logo size: 180 pixels by 38.5
pixels

NTERMATIONAL FEDERATION
OF AUTOMATIC CONTROL

[Name goes here] [Designated:, 7pt

position goes here] - Arial regular, 7pt
[Office address goes herel Emaitirial regular, 6pt
[email address goes here] “overal leading = 11pt

Tel: [Telephone number goes here]

[

control.org

Please use custom icons
pr o vided


http://www.ifac-control.org/
http://www.ifac-control.org/
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Digital

6.3 PowerPoint presentation slides

The PowerPoint template offers two unique
pages:

1. Cover

2.Content page

On the cover page an image can be placed
behind a transparent blue screen and the
IFAC logo. Images must relate to the
presentation and should be placed with the
edges touching on all four sides (use the
‘mask tool’ in PPT to achieve this).

Note that on the ‘Content’s page’ the logo has
been placed top left and sized down to allow
for maximum content.

Logo
placemen t

Image
placemen t

1. Cover
page

2. Content
page

]
B IFAC

Heading goes here (14pt)

Body copy goes here (11pt, regular)
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Digital

6.4 IFAC website

In this website example the IFAC digital logo is placed top left on the page. For responsive web views on mobile devices, scale the logo
appropriately so that the descriptor text is still clearly visible.

On-screen colour The IFAC colours for on-screen use only
modified RGB values:

(Blue - R37 G55 B136)
(Orange - R249 G178 B48) for better colour matching.

Logo size
.. Max size:.30Q pixels.wide............. 8

: Min size: 250 pixels wide

FADASSsa Pl | FAC PapsnOelins | FACSMS | FAD Famsis | Conliecs

!FA Mows~  Abwa~  Advaer v Cooences < Pubkcaons - dwad-  Paicials GContact s Sewch

The International Federation..of
Automatic Control

Promating ghotssl axcellence in research, education, and appbcation of
coniral syslems Since 1957

BN votten  scooton  coomcntion Pascmtion s e Paicio tows

Upcoming Deadiines View il —

24th IFAC World 15 | s o bttt
Congress ==/ e
: 30 ACNDC 2037

]

kY SAFEPAOCESS W7
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Social Media

6.5 X/formerTwitter

IFAC Control
@IFAC Control

IFAC is concerned with automatic control and its representation in the fields of
engineering, science and the impact of control technology on society.
Biografie Ubersetzen

® Laxenburg, Osterreich (2 ifac-control.org Seit Juni 2015 bei Twitter
135 Folgoich 24158 Follower

Gefo.gt von niemandem, dem du folgst

Posts Antworten Medien Gefallt mir

Link toprofile: https://twitter.com/IFAC_Control



6 Social Media

IFAC

TIntroduction 6.6 LinkedIn/MainBrand
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International Federation of Automatic Control

Mon-profit Organizations - 815 followers - 10K+ employess

( +/ Following ) <Uisit website L’T::l @

Home About Posts Jobs People Insights

About

Founded in Paris in 1957, IFAC is the worldwide organization tasked with promoting the science and
technology of automatic control in all systems, whether for example, engineering, physical, biclogical,
social or economic, in both theory and application. IFAC is also concerned with the impact of co ... see
more

Show all details =

Link toprofile: https://www.linkedin.com/company/international-federation-of-automatic-control/
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Social Media

6.6 LinkedIn/Subpages for each CC

[ ]

SYSTEMS 2] sostsenans
& SIGNALS E e
P -

Systems and Signals

Adbiric | Enginesring thitugh Syaterd dad Sigaski Research 125 1]

[ EERSr—

<= -

...... About  pes
MECHATROMICS, [ R
ROBOTICS & I ——
COMPONENTS e
A A Crcinting Commins e

Me:hatmmcs Rnbotucs and Compnnents

Piteubiria e w1 Lt

[ p——

=
L
TRANSPORTATION &
VEHICLE SYSTEMS
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Social Media

IFAC
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Control

2  Gefillt mir"-Angaben » 3 Follower

Beitrage Info Fotos Videos

Intro

IFAC is & global federation committed to
advancing automatic control for the betterment
of humanity.

'o Seite - Wissenschaft und Technik
€ Schlossplatz 12

R 0223671447

EZd secretariat@ifac-control.org
@ ifac-contrel.org

W Moch kein Rating (0 Bewertungen) o

Fotog Al Fotcs ansehen

= International Federation of Automatic Control
L2 16 Juli um 03:24 - @&

Meet Hyungbo Shim!

He has served as an editor for several prestigious journals and will be
the General Chair for the IFAC World Congress 2026 in Busan, KR.

His research focuses on the following topics:... Mehr anzeigen

Hyungbo
Shim

Distinguished
Lecturer

in the fields of Robust
and Nonlinear Control

Link toprofile: https://www.f acebook.com/IFAC.Automatic.Control/
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Co-branding

7.1 IFAC main-sponsor

For all primary communication

and branding we suggest making use of the
IFAC banner as a constant feature that will
identify IFAC as the main-sponsor. The
banner will always be a fixed height (96
pixels) but can vary in widthaccording to the
design it needs to compliment.

The logo must be placed as per the
recommendation in the brand guideline
where the exclusion zone is half the width of
the orange square (see section 2.1 in the
IFAC brand guideline). The third and final
element will be the event website URL
which is placed to the right of the logo at the
same distance to the right edge as the logo
is from the left (1x) and at the same line
height.

The website will become an important
platform for communication (social media)
and therefore every opportunity to drive
traffic must be leveraged. The logo has been
placed top left and sized down to allow for
maximum content.

1. IFAC logo (260pixelsx 118 )2. Event
pixels \headin
! g
I 1
| |
\ \

4s

A A
i 1
1 1
1 1
Please note that the IFAC logo 3.Event website URL size: 14 pi
should always be a link that can xels

direct the user to the IFAC home
page. (www.ifac- control.org)

Banner colour: R77 G164 B246

Please ensure that the suggested event heading format is used on the banner:

Eventversion ..

Event topic (18 pixels) Date (Month DD -
DD, Year), Location (18 pixels)

Text colour: R37 G55 B136



7 Co-branding

1Introduction In the event where IFAC is the main- sponsor-
2 Logotype through a website, a newsletter or printed
3 Colour artwork - the IFAC logo (digital or print) must
be positioned within the horizontal band (A.),
4 Typography which may be blue or white depending on
5 Applications what is more approriate for the design. A
6 Digital The logos of the co-sponsoring partners must
7 Co-branding be placed within area (B).

B. ‘SECONDARY’
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Co-branding - example 1

, 1.IFAC , 2 Event . 3. Event website
1 logo | heading i URL

Conference introduction

The genemal thams of the Bth IFAC Conference on Manutacturing Modaling,
Managemant and Contral Is “Optimization and Systoms Science for Risk Managamant
and Disnpton Hmwmmmh?mrﬂurnu hmmi.mhr on tha ﬂm
inngvativa matheds proposed yoars in fha context .
reglisnce, Bnd disastar racowary cantral In the 218 century. Alsd othar nﬂ:ﬂm will b
considered, 8.5, human and oganation resesnch, optimizations with specific socisty
conziraints, and new wchnoiogles impact on decision 1ol The technical mpics
Include, bt are not limited ta, the flowing:

B Design and reconfiguration of manufacturing sysiams

B Facility planning and materials handing

B Irvandary control, production planning and schaduling

B Pricing and cutsourcing

B Supply chains and networks

0 Enerpase madefing, iMoegration and neswarking

@ Information managemert for the Net-enterpriss

B Modaling, simulaticn, controd and merdoring of manufachring processas
B Robotics in manufaciuring

2 Smart manidactunng sysems

Moniltoring, diagnosis and maintenance of manufacturing systems
Complex adaptive systems and emergent synthesis in manulachuring
Web-enabled manufacturing conirol and wireless automation

Design for reusability

Maintainability, reliability, safaty and dependability of productian syslema
Quality management

Virlual reality

Sengor networks, wireless communication in manufacturing
Distributed systems and multi-agents lechnologies

Discrete event systems in manufacturing

Simulation lechnoloowes

Download the Call for Pape

~N-R-N-R-N-R-N-N-0~0-]
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Co-branding - example 2

ligsdeptase

Tiemtnbam

‘ I BAEERRTERERE] Il.l:ll
T Tabie

SIS O O Cigoder 1. 2014,

Dl i almnn wes famury 15, 3004

Aule pei ficsion: Adaw 30, X005,
P E7em od epeis: ey 302009
Dealrs joy (il sabrsare
Tuly 14, 2004
Ao g ey dodbes
Aagmad 30, 201§

Conference dates: ~ October 19-21, 015
Sponsors

+ IFAC Techrical Commiltes on
hodeling, |dentification and
Signal Processing

« Academy of Mathematics and
Syslems Sciance, Chinase
Academy of Sclences

» Tachnical Commifies on

, 2 Eventheading

i foURL

, BRI 2015, will be held in Beljing, China on October

SYSID2015 -
welcome to

Tre Oegazesmg {oererrties has 2 pleasuse of mvisng you 12 panionee ie b

17th IFAC Symposium om Svstem Identification, SYSID 2015
e e held in

Beljing, Chins, October 19-21, 2015

onller e spioss o IFAC,
the Internarional Federstion of Antomatie Coarol

SYSID 2015 is sponsored by the IFAC Technical Committee on Modeling, Idemtification and Signal Processing,
Acaderny of Mathematics and Systems Science, Chinese Academy of Sciences, and Technical Commiitee on
Control Theory, Chinese Asseciation of Automation.

SYSID is organized every three years. The previous edition, SYSID 2012, was held in Brussels, Belgivm, SYSID
2015 will be the second SYSID symposium to take place in Beijing, and the first one was in 1988.

The symposium covers all major aspects of system identification, experimental modelling, signal processing and
adaptive coatrol from theoretical and methodological developeents to practical applications in a wide range of
application areas. The aim of the meeting is to promote the research activities and the cooperation between
researchers in these areas. To enhance the applications and industrial perspective of the symposium, participation of
authors from industry is pantscularly encouraged.

3. Event website



Co-branding

7.2 IFAC as co-sponsor

In the event where IFAC is an event co-

sponsor - through a website, a newsletter
or printed artwork - the

hierarchical relationship should always be:

Partner (primary) and IFAC (secondary).

This can be communicated in two ways:

In this page layout the co-sponsor will be
afforded the primary position, usually at the
top of the page and the IFAC logo or
branding may not interfere with this area.
(A)

In order to indicate that IFAC is a co-
sponsor, the logo will usually be positioned
either in isolation or next to other partner
logos. Itis up to the designers’ discretion to
place the IFAC logo anywhere suitable in
the secondary area as long as it is clearly
visible and unobstructed. (B1 - B3).

A.

‘PRIMARY’

B1

‘SECONDARY’

B2

B3
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Co-sponsor - example 1

Imporant Ceadines

Fourclabion fuwand

Commitiss Membess

Sporsors

Foundations of Systems Biology in Engineering

The Medd of syaianms bedogy, and e Fansglonal Scion courbarpan] avalams
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imcwiedge o advanod T human condiban. Drraing upon e nevolubonany advanoes
Tram mdudionsl Sppnosches in mMoledler and calubr Blokegy, sysiame appnass
foous on thie nelrlicnships beteeen fne gene, prolen, and metabolle esponses thal
composs the inchvidual and pooulation resporses al the whole oranism lews. The
prifedry averigs N i ssach am (i) delfing T8 chuaal connecinng Dehywan [ha
plethora of imnzonplicnal, prodsin, and melaboiie players; (1] inking Tese miorosoale
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response jo changes al lower smles.

The Fifth imiemational Canference on Foundations of Systems Bidlogy in Enginsering
(FOSBE 2015], sponeonsd by e CACHE Comorabion. wil addraia chalnges and
opporiuTities in sysiems biclogy research and education. FOSBE 2015 wil oontinue
ihig sarias G pacoiasil confamnc pravioushy hald in Sania Berberm, G, (Auguel.
2005|, Stuligart, Germary [Sopember, 2007}, Demver, CO [August 2009), and
Towudka, Jagan [Ccicbar 2012 Tha primnary chicihmg of the FOSEE 2015
oonferenoe will be |0 provide an In-depih review and critical assessment of the oume
phaba-cf-Pre-ar, Yo cipcuss currant and fulune needs of resanch, sducalion, and
training, and ransiation 4o practice, and ho identfy new dreckians, opparfunbes, and

cralngas in sysbame Biokgy
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	This document contains branding and communication guidelines for:
	Introduction to the IFAC brand
	Introduction
	Contacts
	We strongly advise that you take the time to read through the approved identity guidelines, which are clear and easy to follow, providing you with useful information applicable
	to all future projects.


	Logotype
	1 Introduction 2 Logotype
	3 Colour
	4 Typography 5 Applications 6 Digital
	7 Co-branding
	2.1 Logo placement and space
	Our logo is the most visible symbol of the IFAC identity and an important brand asset. It is unique and striking. Used across all of our materials and collateral, it must always be reproduced fromapproved artwork and never re-drawn, separated or modified in any way. The relative sizes and positions of the text and symbol are fixed and must not be altered. The two elements should never be separated or used individually.
	The IFAC logo should appear on an uncluttered background or
	contrasting colour to ensure maximum impact, wherever possible
	Exclusion zone
	For legibility and impact, the IFAC logo must always be surrounded by a minimum area of clear space, commonly referred to as the “exclusion zone”. This area should always remain distinct and separate from other graphic elements or typography.
	On A4 and above, with the exception of pull-up banners, the
	exclusion zone is equal to the full height of the logo square. The
	clear space is equal on all sides.
	On A4 and below, the exclusion zone is equal to half the height of
	the logo square. The clear space is equal on all sides.



	Logotype
	1 Introduction 2 Logotype
	3 Colour
	4 Typography 5 Applications 6 Digital
	7 Co-branding
	2.2 Logo placement and space
	In most cases the IFAC logo will be used on a white background (1.1). We encourage the consistent use of this version but do allow for variations to be used on certain occasions. In some cases it will be preferable to use the standard logo on a light blue background (1.2) and in limited design editions, the reversed logo (1.3) on a blue background.

	Do not use the logo in the following ways

	Colours
	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding

	3a. Colour usage - Main Brand
	Our primary colours have been specifically chosen to present a strong and vibrant image of the federation’s identity. To ensure clear and immediate recognition, we use three principle colours to represent the IFAC brand.
	Printing on paper:
	1. Dark Blue (C100 M88 Y6 K0)
	2.Light blue (C35 M7 Y0 K2)
	3.Orange (C0 M35 Y86 K0)
	or


	On-screen:
	The IFAC colours for on-screen use only have modified RGB
	values (Blue- R37 G55 B136), (Light blue R155 G201 B233)
	and (Orange- R249 G178 B48) for better colour matching.
	Colour proportions Where possible the colour proportions should always be
	implemented with white being the prefered backdrop and the blue
	and orange always used in a 70/30 proportionate relationship.

	(Colours displayed on-screen will always appear
	differently depending on monitor settings.)
	3.
	2.
	1.
	3.
	2.
	1.

	Notes
	Colours shown throughout this manual are for illustrative
	purposes only. For accurate colour reproduction, please refer
	to an up-to-date version of the Pantone Colour Formula
	Guide. If using CMYK, RGB or HEX colour values, please use
	the references shown here.
	Note the use of colour proportions
	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding




	Colours & Identifiers
	3b. Colour usage and Identifiers for each CC
	In addition to the main brands colors, each CC will have a distinct set of colors,that can be used when referring to a specific CC and its TCs. Each CC has one main color (referred to as „main“, two supporting colors and the highlight color, which is the orange from the main brand.

	Area THEORY
	CC 1: Systems & Signals
	Colour codes (in HEX):
	Main: #7b0031
	Supporting light: #f98aa0 Supporting dark: #f7436a
	TC 1.1. Modelling, Identification & Signal Processing
	TC 1.2. Adaptive and Learning Systems
	TC 1.3. Discrete Event and Hybrid Systems
	TC 1.4. Stochastic Systems
	3.
	TC 1.5. Networked Systems
	TC 1.6. Large Scale Compley Systems




	Colours
	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding

	3b. Colour usage and Identifiers for each CC
	In addition to the main brands colors, each CC will have a distinct set of colors, that can be used when referring to a specific CC and its TCs. Each CC has one main color (referred to as „main“, two supporting colors and the highlight color, which is the orange from the main brand.

	Area THEORY
	CC 2: Design Methods
	Colour codes (in HEX):
	Main: #176354
	Supporting light: #8cddcd Supporting dark: #2fc6a8
	TC 2.1. Control Design
	TC 2.2. Linear Control Design
	TC 2.3. Non-Linear Control Design
	TC 2.4. Optimal Control

	2.
	TC 2.5. Robust Control
	TC 2.6. Distributed Parameter Systems





	Colours
	3 Colour
	3b. Colour usage and Identifiers for each CC
	Area TECHNOLOGY
	CC 3: Computers, Cognition and Communications
	TC 3.1. Computers for Control
	TC 3.2. Computational Intelligence in Control
	TC 3.3. Telematics: Control via Communication Networks



	Colours
	3 Colour
	3b. Colour usage and Identifiers for each CC
	Area TECHNOLOGY
	CC 4: Mechatronics, Robotics and Components
	Colour codes (in HEX):
	TC 4.1. Human Machine Systems
	TC 4.2. Mechatronic Systems
	TC 4.3. Robotics



	Colours
	3 Colour
	3b. Colour usage and Identifiers for each CC
	Area APPLICATION
	CC 5: Cyber-Physical Manufacturing Enterprises
	Colour codes (in HEX):
	TC 5.1. Manufacturing Plant Control
	TC 5.2. Management and Control in Manufacturing and Logistics
	TC 5.3. Integration and Interoperability of Enterprise Systems



	Colours
	3 Colour
	3b. Colour usage and Identifiers for each CC
	Area APPLICATION
	CC 6: Power and Process Systems
	Colour codes (in HEX):
	TC 6.1. Chemical Process Control
	TC 6.2. Mining, Mineral & Metal Processing
	TC 6.3. Fault Detection, Supervision and Safety of Technical Processes - SAFEPROCESS
	3 Colour



	Colours
	3b. Colour usage and Identifiers for each CC
	Area APPLICATION
	CC 7: Transportation & Vehicle Systems
	Colour codes(in HEX):



	Colours
	3 Colour
	3b. Colour usage and Identifiers for each CC
	Area APPLICATION
	CC 8: Biomedical, Ecological and Environmental Systems
	Colour codes (in HEX):
	TC 8.1. Control in Agriculture
	TC 8.2. Biomedical Systems, Devices, and Solutions
	TC 8.3. Modelling and Control of Environmental Systems
	TC 8.4. Biosystems and
	Bioprocesses
	3 Colour



	Colours
	3b. Colour usage and Identifiers for each CC
	Area APPLICATION
	CC 9: Social Systems
	Colour codes (in HEX):



	Colours
	3 Colour
	3b. Colour usage and Identifiers for each CC
	Area APPLICATION
	CC 10: Power and Energy Systems
	Colour codes (in HEX):
	TC 10.1. Power Systems and Power Electronics
	TC 10.2. Energy Generation and Energy Systems
	TC 10.3. Smart Cities and Sustainability



	Typography
	4. Typeface
	abcdefghijklmnopqrstuvqxyz 1234567890 !? ABCDEFGHIJKLMNOPQRSTUVQXYZ
	1234567890 !?
	abcdefghijklmnopqrstuvqxyz 1234567890 !? ABCDEFGHIJKLMNOPQRSTUVQXYZ 1234567890 !?


	Applications
	5 Applications
	5.1 Primary application (internal)

	Applications
	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding

	5.2 Primary application (external)
	In instances where IFAC is the primary sponsor (for example this poster design), a blue band containing the IFAC logo is placed at the top
	of the page for easy recognition.
	The blue band is versatile as it can be used for
	headings and sub-headings to identify and
	describe topics and/or themes.
	The area below the blue band is open for a
	variety of content (images, diagrams and text) to
	be layed out in a way that complements the
	IFAC brand look and feel.
	Secondary content area

	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding



	Applications
	5.3 Secondary application (co-branding)
	In certain instances where the IFAC brand functions as a co- sponsor or as an endorsement to a partner brand, the logo can be placed lower down on the page and scaled accordingly.
	Please note that certain brand rules (such as not changing colours or configurations) still apply and that spacing, composition and correct placement should be rigorously implemented.
	In the sample provided (right), the IFAC logo is placed at the
	bottom of the page, aligned with two partner logos with equal
	weighting and size. Also note that the space provided for each
	logo for well balanced and comfortable placement look and
	feel.
	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding



	Applications
	5.4 Letterhead
	This example shows a letterhead application with the logo placed top left (note the exclusion zone).
	The name and designation of the sender (see top right)
	is
	the
	standard
	placement
	of
	all
	personalised
	letterheads.
	Presidential seal design The presidential seal is based on the original stamp
	design, which now includes the new ‘feedback loop’
	symbol. The artwork is available in high-resolution
	vector and .png format.
	Seal symbol
	Contact details
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	5.5 Logo application to the journals
	The logo application on the IFAC/Elsevier journals should be kept very clear and simple.
	Only the white IFAC logo should be used (see both
	examples), ensuring consistency throughout the
	differently coloured covers.
	Note the correct alignment and proportions of the logo
	in the two examples.
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	2 Logotype
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	4 Typography
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	5.6 IFAC business cards
	The IFAC business cards may only be issued and reproduced with the permission of the Secretariat.
	The designated information criteria for IFAC business
	cards is as follows:
	1.Name Surname
	2.Designated role
	3. Address
	4.Phone number
	5.Fax or email
	6.Web address
	Please note the use of two different formats as
	indicated in the illustration.
	Name Surname
	Janan Zaytoon




	Applications
	5 Applications
	5.7 IFAC Papers Online logo

	Digital
	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding

	6.1 Digital logo
	For digital applications, please use the correct format of the logo (svg, png or jpeg) as these are optimised for screen displays.
	The logo, should be consistently implemented to
	compliment the IFAC digital language signature style
	and should be used for any electronic media, from
	websites to email signatures.
	The social media icon has been specifically designed in
	a square format to be used for platforms such as
	Twitter, LinkedIn and Facebook. This logo should not
	be used for any other applications unless specified.
	The logo is available in low-resolution .png file formats.
	The logo should not have to exceed 300 pixels.
	Please ensure that the logo is always legible by not making it too small. 250 pixels is regarded as the minimum size



	Digital
	1 Introduction
	2 Logotype
	3 Colour
	4 Typography
	5 Applications
	6 Digital
	7 Co-branding

	6.2 Email signature
	As
	indicated
	on
	the
	previous
	page, electronic documents should always have the standard IFAC logo, which requires a smaller exclusion zone than the print version.
	The electronic signature is a Microsoft
	Outlook template that can be imported
	from a Microsoft Word document (see
	working files).
	Logo size: 180 pixels by 38.5 pixels
	- Arial bold, 7pt
	[Name goes here] [Designated position goes here]
	- Arial regular, 7pt
	- Arial regular, 6pt
	- overal leading = 11pt

	Please use custom icons pr o vi ded
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	6.3 PowerPoint presentation slides
	The PowerPoint template offers two unique pages:
	1. Cover
	2.Content page
	On the cover page an image can be placed
	behind a transparent blue screen and the
	IFAC logo. Images must relate to the
	presentation and should be placed with the
	edges touching on all four sides (use the
	‘mask tool’ in PPT to achieve this).
	Note that on the ‘Content’s page’ the logo has been placed top left and sized down to allow for maximum content.

	Heading goes here (16pt)
	Sub heading (13 pt, medium or regular )
	Sub heading (13 pt, medium or regular )
	Heading goes here (14pt)
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	6.4 IFAC website
	In this website example the IFAC digital logo is placed top left on the page. For responsive web views on mobile devices, scale the logo appropriately so that the descriptor text is still clearly visible.
	On-screen colour The IFAC colours for on-screen use only modified RGB values:
	(Blue - R37 G55 B136)
	(Orange - R249 G178 B48) for better colour matching.
	Logo size
	Max size: 300 pixels wide
	Min size: 250 pixels wide
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	6 Digital
	6.5 X/formerTwitter
	Internationl Federation of Automatic Control
	6 Digital



	Social Media
	6.6 LinkedIn/MainBrand
	Internationl Federation of Automatic Control


	Social Media
	6 Digital
	6.6 LinkedIn/Subpages for each CC
	6 Digital


	Social Media
	6.7 Facebook
	Internationl Federation of Automatic Control
	https://www.f acebook.com/IFAC.Automatic.Control/


	Social Media
	6 Digital
	6.8 Instagram
	Internationl Federation of Automatic Control
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	1 Introduction 2 Logotype
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	7 Co-branding
	7.1 IFAC main-sponsor
	For
	all
	primary
	communication
	and branding we suggest making use of the IFAC banner as a constant feature that will identify IFAC as the main-sponsor. The banner will always be a fixed height (96 pixels) but can vary in widthaccording to the design it needs to compliment.
	The logo must be placed as per the  recommendation in the brand guideline where the exclusion zone is half the width of the orange square (see section 2.1 in the IFAC brand guideline). The third and final element will be the event website URL which is placed to the right of the logo at the same distance to the right edge as the logo is from the left (1x) and at the same line height.
	The website will become an important platform for communication (social media) and therefore every opportunity to drive traffic must be leveraged. The logo has been placed top left and sized down to allow for maximum content.
	Banner colour: R77 G164 B246

	Event version
	Event topic (18 pixels) Date (Month DD - DD, Year), Location
	Text colour: R37 G55 B136
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	7 Co-branding
	A.
	B.

	Co-branding – example 1
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	A.
	B.
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	1 Introduction 2 Logotype
	3 Colour
	4 Typography 5 Applications 6 Digital
	7 Co-branding
	A.
	B.

	Co-branding
	7 Co-branding
	7.2 IFAC as co-sponsor
	(A.)

	A.
	B.
	B1
	B2
	B3

	Co-sponsor – example 1
	7 Co-branding
	A.
	B.

	Co-sponsor – example 2
	7 Co-branding
	A.
	B.
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